Cable network airing

SPOrts News

Owners of flagship College football show

College Gameday

ESPN is also incredibly vital in the broadcast

of “National Signing Day” in which tentative
announce what college they will be

g college football at. (Bell et al. 1)
Purchased by Disney along with ABC in 1993
(ESPN)
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ESPN and the SEC have an exclusive broadcasting
worth over 300 million dol
le rights adcast SEC football on
and the ESPN owned “SEC
yerberg)

« The current broadcasting deal gives Disney, along with ESPN
and ABC significant financial interest in the athletic success in
the Southeastern conferer

conducted of ESPN’s “National Signing Day”
age.
gs could support the notion that, since the
val of the ESPN-backed ¢ Network In 2014, the
netwoerk has devoted an Imbalanced amount of ¢ age to
the conference, even during the off-season.” (Bell Et Al 61)

nated to govern college athletics and
r healthy competition

Revenue over $1.1b dollars i
otenboer)
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ANNOUNCER AND COLLEGE GAMEDAY HOST KIRK HERBSTREIT




